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Data Tables

In order of the questionnaire 

Location of database (DB)
T-1

Department that implements DB
T-4

Department that maintains DB
T-6

Number of records
T-8
Staffing levels
T-10
DB budget allocation
T-12

Direct marketing budget allocation
T-14

2001 4th quarter DB investment
T-16

2002 DB investment
T-18

2001 4th quarter direct mktg revenue
T-20

2002 direct mktg revenue
T-22

End-market budget (tab #1)
Business
T-24

Consumer
T-26




Data Tables
continued…
2002 DB budget
T-28

Upgrading plans
T-30

Future upgrades
T-32

Expected cost of upgrades
T-34

ROI on DB hardware
T-36

Contact point storage

Mail
T-38

Telemarketing
T-40
Online/Web site
T-42

E-mail
T-44

Sales force
T-46
Customer service
T-48

Accounting/accounts payable
T-50
Database functions
T-52

Data points collection

Age/Date of birth
T-54

Channel contact preference
T-56

Company info by overlay
T-58

Company info by survey
T-60

Competitive products used
T-62

Customer service/complaint history
T-64

Dollar value of purchases annually
T-66

Frequency
T-68

Household demographics
T-70

Number of purchase annually
T-72



Data Tables
continued…
Individual dollar value of purchase
T-74

Length of time has been a customer
T-76

Names of prospects
T-78

Promotional history
T-80

Recency
T-82

Satisfaction levels
T-84

Socio-demo info by overlay
T-86

Socio-demo info by survey
T-88

Source of original lead/contract
T-90

SIC code
T-92

Track non-responders
T-94

Other
T-96

Calculation of LTV (tab #2)
T-98

Personalization offer (tab #3)
T-100
Levels of personalization
T-102

Personalization change (‘02 vs. ‘01)
T-104
Number of hardware vendors
T-106

Type of firm
T-108
Annual revenue (tab #4)
T-111
Number of employees
T-114
Appendices

Write-in Answers, Verbatims
A

Questionnaire
B
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