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· Investigation conducted exclusively for Direct®.

· Methodology, data collection and analysis by the Primedia Business Marketing Research Department.

· Data collected June—July 2002.

· Methodology conforms to accepted marketing research methods and procedures.
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[image: image1.wmf]Q1. Does your company currently have a Web site?
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Base = all respondents.

Consumer

Business

Both

Type of customer

5% or less

More than 5%

Web generated sales

Less than 10%

10% or more

Mktg budget devoted to online

activities

Under $5.0

million

$5.0 million

or more

Revenue
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